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2011 Taste of Somerville 
Benefits of Sponsorship  

Fact Sheet 
 
Taste sponsors enjoy wide-ranging visibility through media and marketing, 
including: 

 
• BRAND AWARENESS:  Companies gain visibility both on-site and 

through Taste of Somerville publicity and on-line activities. 
 

• MEDIA EXPOSURE: The Taste has established relationships with print, 
electronic media, radio and television in Greater Boston.  Sponsors 
profit from Taste publicity including, but not limited to: 

- Energetic press coverage, both pre-event and at the Taste. 

- The Taste of Somerville web site. 3,800 unique individuals visited 
the site in 2010, generating 9,900 unique page views. 

- New media, including established followers on Twitter and 
Facebook. 

• TABLE ENDORSEMENT of a favorite Somerville restaurant. 
 

• DUAL POSITIVE ASSOCIATION:  Taste sponsors get boosts both by 
being involved with an exceptional culinary event and by supporting a 
highly-esteemed Greater Boston non-profit, Door2Door 
Transportation by SCM.  

 
• USE OF LOGO: Sponsors use the official Taste of Somerville logo and 

phraseology in their own advertising and promotional campaigns.  
 







  Contact: Sylvia Hampton 
shampton@tasteofsomerville.org 
(617) 413-6764 
 

2011 Taste of Somerville 
Sponsorship Commitment Form 

Please FAX completed form to (617) 629‐9559 
 
 

Name of Company or Individual:_____________________________________ 
 

I’d like to sponsor the 2011 Taste at the following level. 
 

  □   Title Sponsor  $10,000 (OR ABOVE)    □   Delighted Diner  $500   

 □   Connoisseur $5,000    □   Talented Taster  $250   

  □   Gourmand  $2,500    □   Knighted Nibbler  $150   

  □   Foodie  $1,000    □   Bit of Spice  $100   

LOGOS AND EVENT BOOK ADS 
• All logos and ads should be emailed to artwork@tasteofsomerville.org as soon as possible. EPS, 

TIFF or JPEG files are acceptable formats. 

• The deadline for ad submissions for the event book is May 9, 2011. High resolution PDF format is 
preferred, TIFF, JPEG will also be accepted. 

SPONSOR INFORMATION 

  Company Name:  ________________________________________   Ph: ___________________ 

Contact:  _____________________________________________________________ 

Address: _____________________________________________________________ 

City/State/Zip: ________________________________________________________ 

Email: _______________________________________________________________ 

TOTAL  
PAYMENT  
DUE: 

 

$________ 

PAYMENT TYPE:   

 □   Check           □   Credit Card – (Circle One)  Visa / MasterCard / AmEx  

Card No.  ____________________________Exp: _______ 

Cardholder Name:__________________________________________________ 

Cardholder Address (if different from above):  

Address: _________________________________________________________ 

City/State/Zip: ____________________________________________________ 

 

Checks should be made payable to SCM Community Transportation and mailed, along with this 
form, to: SCM Community Transportation, 167 Holland St., Somerville, MA 02144  

 



Taste of Somerville Offers Diverse Delectable 
Dinner 

The 12th annual Taste of Somerville offered a unique and sizable palate from 
all over the city this last Tuesday June 8. Organized by the Chamber of Com-
merce of Somerville, it the second annual event to occur since its resurrection 
last year with the proceeds going to support Door2Door, senior citizen trans-
portation.  
 
Thirty-two eateries of all backgrounds and styles participated either through 
paying a fee or through sponsor, sharing the lobby at the Somerville Holliday 
Inn on June 8 vying for 500 ticket holders. 
 
Among some of the delicacies offered were Delectable beef and mushroom 
dumpling by Gargoyles or the Medjool Dates stuffed with blue cheese and mar-
cona almonds wrapped in tender bacon by the Highland Kitchen. All the eater-
ies pulled out all the stops the entice their hungry guests, taking opportunity of 
the "marketing tool" the event provided, according to Lyndell's bakery owner 
Bill Galatis.  

By Andrew Firestone 

June 11, 2010 

Galatis himself piled blueberry and key lime tarts, cakes and many more colorful sweets in a vibrant display of 
Lyndell's scrumptious selection. He was almost outdone, however, by the Chocolate Fountain's fountain, which 
flowed liquid milk chocolate upon strawberries and pretzels to the delight of adults and children alike. "I want one 
in my live room," said Day Macuccia of Somerville.  
 
One old-timer, WW2 vet Jim Legee, reminisced about the older style desserts he remembered. "This is very good," 
he said of Patsy Pie's custard. "A little bit sweet, though." 
 
The event offered fantastic selection speaking to the many different people and culture within the city. While many 
sampled tangy Indian cuisine from Diva others enjoyed succulent Portuguese dumplings from Atasca Hampshire. " 
All the World in Somerville," said Atasca manager/owner Joe Cerqueria.  
 
The diversity of selection was an object of pride to the event's organizer Ron Bonney, chairman of the Chamber of 
Commerce. "You can go to any square or any hill in the city and you'll find five or six ethnic great restaurants," he 
said. "There's not a lot of cities in the world outside San Francisco you can do that."  
 
Old staples and comfort food still held strong however. "Nothing to my mind beats Redbones," said Charles 
Trombley.  





SCM reinvents Door 2 Door service  
for seniors, disabled 

SOMERVILLE - Somerville resident Marion Craven is 80 and legally blind. She does not drive and would never 
get to her doctor’s appointments at Lawrence-Memorial in Medford twice a week without what she says is the best 
service in the area. 
 
Founded 25 years ago by the cities of Somerville, Cambridge and Medford, SCM Community Transportation  
currently provides more than 9,000 one-way trips a month to senior citizens and persons with disabilities in these 
and surrounding communities, taking them to medical appointments, grocery shopping, adult day-care facilities, 
councils on aging and excursions. 
 
Craven first heard about SCM through 
the city’s Council on Aging and has   
relied on their door-to-door service for 
the past six-seven years. 
 
“I can’t tell you how wonderful they 
are,” she said. “I’m so grateful to have 
them. I don’t know how other [cities and 
towns] can get by without them.” 
 
Residents who use the service commend 
the staff for their efficiency, attention, 
safety and friendliness — be it the     
drivers, dispatchers or the reservationists. 
 
Julie Lidano said the service and the staff 
is wonderful for her 90-year-old mother, 
Mary Urbanowicz, of Somerville, who 
has been using the service for a decade. 
 
“We’re very, very pleased,” she said. “If it wasn’t for them, I don’t know how we could get her to the Windsor 
House to socialize every day. It’s just a lifesaver for us.” 

 
One of greater Boston’s longest standing nonprofit providers of        
transportation services, SCM was recently selected as nonprofit of the 
year by the Cambridge Chamber of Commerce in 2008. 
It has recently reinvented itself with green and white vans that say   
“Door 2 Door,” thanks to community sponsorship by the Cambridge  
Portuguese Credit Union. 
 
With a fleet of 26 fully equipped paratransit vehicles, what the            
organization really cares about is maintaining lifestyles beyond the mere 
provision of rides, making it possible for people to live independently in 
their own homes. It calls the service “impeccable and intimate” on the 
Web site, with a goal to “make it a relief to give up the car keys.” It also 
provides private transportation and excursions, the proceeds of which 
directly support critical services for low-income riders. 

   Wed, Dec 31, 2008                  Fri, Jan 2, 2009                                                by Auditi Guha 

Keith E. Jacobson/Wicked Local Staff Photographer 
An SCM van pulls up at the Ralph and Jenny DeVitto Senior Center on New Washington 
Street. Driver Christina Sullivan helps Juanita Miranda, a Somerville resident, out of the 
van. 

Keith E. Jacobson/Wicked Local Staff Photographer 
An SCM van pulls up at the Ralph and Jenny DeVitto Senior Center on New Washington 
Street.  Driver Christina Sullivan helps Joan West, a Cambridge resident, out of the van. 



Craven and Lidano are full of praise for a staff that is courteous, caring and attentive, and a ride that is efficient, 
safe and fun. Lidano pointed to one driver who meows and pretends to have a cat in the van, always amusing the 
seniors, as well as a staff member who learns Polish words from her mother. “She loves every bit of it,” she said. 

But in the current economy, the company is dearly pressed. “Nonprofits are very much stressed by the downturn in 
the economy,” said Executive Director Reed Cochran. “We’re holding our own, but we want to build up the     
company like we’d like to  because the need in services, we anticipate, is only going to go up.” 

With folks being forced to rethink transportation and mounting concern for the environment, Cochran believes this 
is a service not just for people who can’t drive but also for those who’d rather not. 

To ensure continued service and growth, SCM 
counts on donations. 

“We are working to find a way to make ends meet,” 
Cochran said. “We are always looking for          
donations, and every dollar translates to a trip to the 
doctor for someone who has no access or can’t  
afford other means.” 

 

 

 

 

 

 

Drop in or send your checks to Donations, SCM Community Transportation, 167 Holland St., Somerville, MA 
02144, or donate electronically on its Web site through partner organization Network for Good. SCM is a 501(c)(3) 

charitable  organization, and all donations are tax-deductible. 

Keith E. Jacobson/Wicked Local Staff Photographer 
An SCM van pulls up at the Ralph and Jenny DeVitto Senior Center on New 
Washington Street.  Driver Christina Sullivan helps Richard Murray, a 
Somerville resident, out of the van. 
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